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Education Sessions were very well attended 
and feedback results were very positive. 
Industry education continues to be one of the 
highest values to our community and leveraging 
the collective IQ of our community shows with 
the increase in this year’s submissions.
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At this year’s RetailNOW, we 
introduced our first ever Health 
Insurance o�ering through an 
RSPA a�liation with Group 
Management (GMS). In addition, 
our members can benefit from 
payroll processing, HR programs, 
and much more!


